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I create worlds people don’t just watch; they enter.”
S 0 .

@SCRIPTEDENT



https://www.instagram.com/scriptedent/

WHAT 1 CREATE -

I create worlds for hospitality, live entertainment and brands. As Creative Director of
Paramount Hotel Dubai and Paramount Hotel Midtown, and founder of Scripted Events, I
turn an idea into a complete experience: story, characters, space, music, performance and
every detail the guest encounters.
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. CHRISTIAN
-~ LOUBOUIIN

IMMERSIVE LUXURY
BRAND EXPERIENCE

An exclusive two-night mystery to launch
Christian Louboutin’s ‘Mystery Collection’.
Each peace in the collection played a role.
The collection became a world guests could
step inside.
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EACH COLLECTION BELONGED TO A CHARACTER.

GUE ST S ANRTSFIES SHROIRY &
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A LONG-RUNNING ORIGINAL IMMERSIVE MURDER MYSTERY SET IN THE 19208

the show sold out two weeks in advance throughout its year-long weekly run. It brought live characters
and moving portraits into one cinematic world, seamlessly blending film, live performance, and
audience-led detective work.
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"\ Based on 390+ reviews
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“An amazing, engaging show from
start to finish!”

SALLY F.

““Fun, creative and so amazing.”

i
\
SANA A.
e
““The actors really get you involved —
j a lovely escape for the night.”
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MORE THAN A SHOW,
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A vibrant entertainment-led brunch J rE "D‘"“i’:.'ELE"JL"fLT‘"‘“"""”‘ - e
concept designed to turn poolside .\ : . AELLML RO Mo
hospitality into a recurring destination i A - ipiinl
experience every week, with a new o '

episode.

Every Saturday & Sunday A story would
come to life. With Sound effects, visual -
design, performance energy, themed

collateral and a strong sense of

atmosphere, the concept blended Iifestyler'n:.‘
food, music and escapism.

MY ROLE | —
Creative Direction - Concept —
ﬁ

Development - Campaign Design -
Brunch Concept - Visual Identity -
Menu Design - Guest Touchpoints -
Campaign Creative






FLASHBACIK

SPEAKEASY BAR & LOUNGE
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AN IMMERSIVE DRAMA

MY ROLE —

Creative Direction « Show
Creation « Experience Design -
Original Story « Characters
Campaign ¢ Narrative Props -
Guest Interaction
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AN INTRICATE, DARKLY ROMANTIC MURDER -
MYSTERY EXPERIENCE DRIVEN BY BURIED FAMILY
SECRETS, SIMMERING DRAMA, AND HIDDEN
MESSAGES FOR GUESTS TO DECODE
THROUGHOUT DINNER.
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EVERYTHING IS
CONNECTED.

The butterfly on her

costume returns in

clues hidden around
the room. A detail

becomes evidence.

_fTHEFANULYRESEMBﬂANCEﬁ

The father’s portrait was created using w,
the facial features of the actress playmg
his daughter, giving them a conyincing
family resemblance that makes the
fictional world feel real. |
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I EVERY CHARACTER lS A COCKTAIL | FLAPPE_RS_F_O()LS & FATAIITIES
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0 ROXANE

Roxane lives in Bugzy’s opulent Fifth Avenue
mansion. Her cocktail carries her history: apricot-
and-vanilla-infused brandy, blossom bitters and
Balkan-coffee-infused sweet vermouth reflect her

Yugoslavian heritage. Rich, bitter and carefully

XO>POIwMEr

composed, it 1s a character portrait in a glass.

Served over balloon ice in a cognac snifter, with a
brandy-soaked apricot and a smoke-box entrance.

The presentation gives Roxane’s cocktail its own

theatrical reveal +  MYSTERY. WEALTH. LEGEND. &

HLAPPERS, [00[8 & FATALITIES

LASHBACK BI‘I"AIRLAHY i BRAARAMOUNT HOTEL DUBAI

A cOMEDIC SPIN-OFF OF DOLLS OF THE GANGSTER, FEATURING AN ORIGINAL COCKTAIL INSPIRED BY
EACH CHARACTER. EVERY INGREDIENT REFLECTED THEIR PERSONALITY WHILE SERVING AS A CLUE
WITHIN THE MYSTERY
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DARE TO CHANGE
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Leadership Conference 2025

A theatrical conference experience designed o
to surprise, disarm and engage a leadership ®
audience through immersive visual storytelling, -~

live performance and whimsical world-building.

MY ROLE CREATED
Creative Direction - Experience Design - Concept - Visual Campaign - Atmosphere -
Event Storytelling Performance Integration - Event |dentity




MURDLROUS
STARLLTS

AN ORICINAL IMMERSIVE MYSTRY SCT IN 1922 HOLLYWOOD, beTioN
INSPIRED DY THE SEDUCTIVL, SHADOWY WORLD OF FILM NOIR. il

) 2 MY ROLE — CREATED —

» Creative Direction « Show Creslion « Experience Design Concepl - Story « Characlers « Campaign - Prop Starylelling « Guest Inleraction
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Hollywood, 1932. Guido Corleone is murdered before his film, Per
Favore. Everyone in the production has a part to play. Someone has a

secret to keep.
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The guests were cast as film extras inside a live
noir mystery: Music, performance, and planted
clues draw them into the sceneland the search

oo ' for the killer.
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LA CARAVANA
GITANA

Live Music & Andalu51an Vibes

I USED CHARACTER TAROT CARDS TO SHAPE EACH GUEST’S DINNER EXPERIENCE.

'

CREATIVE DIRECTION « CULTURAL PROGRAMMING =+« LIVE ENTERTAINME.




i *A ROM-COM IMMERSIVE
) EXPERIENCE

A Hallmark-style brunch comedy
where a picture-perfect wedding
goes deliciously wrong when the
bride realizes she’s in love with
the chef. Romance, live music,
and playful characters turn the
b, restaurant and every guest into
part of the story.

GOOD FOOD
BAD DECISIONS
GCGREAT ENTERTAINMENT
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Creative Direction * Show Creation * Experience Design _ Script » Characters * Menu Integration ¢ Live Performance ¢ Guest Journey I o o o



TOTO BABY

THE MURDER MYSTERY MUSICAL

LA CAMERA BY TOTO « HOTEL BOULEVARD, AUTOGRAPH COLLECTION

Rome, 1967. Italian glamour, scandal and murder at La Camera.

A memorial service for one of Italy’s greatest film directors unfolds
into an immersive mystery. Guests meet live characters, experience
an original musical, and uncover clues, each encounter drawing
them deeper into the story. &

MUSIC. SEDUCTION.

LA CAMERA BY TOTO | HOTEL BOULEVARD, AUTOGRAPH C
+9714 215 2121| reservations-dubai@lacamel

@lacamerabytoto

h7% it



TOTO|

BABY

THE EVIDENCE IS
IN THE DETAILS

The newspapers, police reports, and
tabloids were created alongside the
character clues as pieces of one story.
Guests could read, question, and connect
them as the drama unfolded.

MY ROLE:

Creative Direction « Show Creation
Experience Design

WORLD ELEMENTS:

Editorial Props « Police Reports «
Character Clues « Immersive Storytelling
+ Live Performance « Visual Campaign «
Guest Interaction

ROME, I TALY 1967

1L CORRIERE DEL CINEMA

Rome, 1967. Totd Romano’s Lolita Bonita has made Bianca Belladonna and
Isahella Rosano the talk of the cinema world. Their faces fill the papers;

bR

their secrets remain off the record.

Behind the film's success lies the disappearance of Lucia Bellini, Isabella’s
older sister. She was part of the production’s story, yet never saw its
premiere. Her name keeps returning in the accounts of those who knew her.

Now Rome's cinema elite gather at La Camera to honour Totd Romano. The

Isabella Rosano’s rising fame and Bianca ‘
Belladonna's commanding presence keep &3

P

the spotlight on Lolita Bonita. But the
question of Lucia Bellini’s disappearance
remains.

A newspaper offers one account. A police
report offers another. The guests at La
Camera must decide which details

connect—-and whose version of the story SSeeil

can e trusted.

% evening promises glamour, music and familiar faces. For anyone willing to
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THREE ORIGINAL SCRIPTS.
THREE YEARS. ONE FAMILY.

FILASHBACIK
CREATIVE DIRECTION « SHOW CREATION -
EXPERIENCE DESIGN R o

ALD 299 ALD 440 ALD 199

SOE] Felessk P RN

EWERY THLIEEZAY STARTIRGG FHOR 57 DHOTORER
2Pk - TP

Call o WhalsApe: « 971 55 100 7559



|
CURATED DINNER THEATRE |
ROM THEMEND 0
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World-Building Through Details |

& A gothic comedy brought to life

through theatrical lighting and sound
Menus became clues, invitations opened
= the story, and every guest arrived e | ———
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IMMERSIVE FILM-NOIR EXPERIENCE BETTER1

FLASHBACK SPEAKEASY BAR & LOUNGE DARK

I brought film noir to life through music and mystery.

B R O L E

Creative Direction « Show Creation e
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MY ROLE — CREATED -

A world of music, Chargcter and revenge, staged with Creative Direction « Show Creation e Visual World Concept « Characters « Styling e Performance
neon glamour and a wicked R-rated sense of humour. « Campaign « Guest Interaction



A world of rival
mistresses, each with
her own color, rhythm,

and danger.

Each color heald a
secret
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BRUNCH — THE MUSICAL

——
PACIFIC GROOVE - PARAMOUNT HOTEL DUBAI

.*.

Brunch turned into a live musical,
carrying the story from pcrformance
to playbill to table.

CREATIVE DIRECTION - SHOW CREATION - GUEST EXPERIENCE
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WHEN ALL THE NAUGHTYELVES GET
EXPELLED FROM THE NORTH POLE.
UNDOCUMENTED AND BROKE! THEY
END UP WORKING IN A BAR.

WHAT LANDED YOU ON SANTAS NAUGHTY LIST?

.I-":..i-'..r..r'..-".- i A A A S G A e g IIIJIIIIJ"IJ’*

'Tis the season to be
naughty.

Santa gets the headlines.
The reindeer get the songs.
The elves do the work.
Tonight, we’re taking over.

Meet us at Flashback for
music, dancing and a little
North Pole rebellion.

Password: mistletoe.
Dress code: red, white or
green.

Bring your inner ho, ho, ho.

See you there, you little
devils.
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LET'S CREATE
SOMETHING

PEOPLE TALK ABOUT.

NICOLAS@scriptedeventsent.com
+1 929 255 8014

NICOLAS NAIM ZABOURA * @SCRIPTEDENT



https://www.instagram.com/scriptedent/
https://www.instagram.com/scriptedent/

	Hey there!
	MALIBU
	BAY BRUNCH
	PARAMOUNT HOTEL DUBAI
	See you poolside!
	Love, C.J.
	MY ROLE



	MALIBU
	BAY BRUNCH
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	Brunch turned into a live musical,
	carrying the story from performance
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	I turned brunch into a live musical, carrying the story from performance to playbook to table.
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